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start of summer, I want to capitalize on that, plus it's very LA. In the subheading, I want to 

elaborate more on what that means, but I still need to keep it short and simple. For the image, I 

want it to be a kid representing the audience, stepping up some bars that look like Google 

Gemini. What do you think? Does this work? What edits should I make to the copy to tell the 

story more effectively? I want a call to action also, simply saying ‘visit your local public library 

this summer, and level up with Google Gemini.’ Any feedback is good, just need to get my 

creativity going a bit more.” prompt. ChatGPT, 18 Mar. version, OpenAI, 22 Mar. 2026, 
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perspective of Sundar Pichai, the CEO of Alphabet Inc.) a thought leadership piece for the LA 

Times. See the attached for more detailed instructions on how this needs to be written. I need help 

coming up with good topics that will fit the campaign I am developing for the opening of Gemini 

Labs in LA Public Libraries. This piece of writing should naturally help bring attention to the 
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opening of the labs, yet be thoughtful so to not come across as overly promotional and sound 

authentic to the CEO.” prompt. ChatGPT, 18 Mar. version, OpenAI, 21 Mar. 2026, 

chat.openai.com/chat.   
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dynamic element like the time left for the [train] to arrive. Displayed on the wall across the [train] 

tracks, I want the ad to say something along the lines of ‘only (insert time till [train] arrives) left 

till you level up this summer...’ Then, when the [train] arrives, display another version of the ad 

on the [train] itself, saying, ‘it's go time’! What do you think? What can I do to refine this idea? I 

want it to feel like an integrated camping, and I think this is a good addition that tells a similar 

story but considers the context and medium.” prompt. ChatGPT, 18 Mar. version, OpenAI, 22 

Mar. 2026, chat.openai.com/chat. 

“Please generate a Chromebook.” prompt. ChatGPT, 18 Mar. version, OpenAI, 23 Mar. 2026, 

chat.openai.com/chat.  

“That was very helpful. What about this: Level Up This Summer | Go on an AI trip. Make art. Finish 

homework. Build something. | Try it free at any LA Public Library. | Powered by Google 

Gemini.” prompt. ChatGPT, 18 Mar. version, OpenAI, 22 Mar. 2026, chat.openai.com/chat. 


